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DESCRIPTION

The entry of the girls beginning to enter the labor pool leads to the consumer economics, which
gained attention and received important contributions from economic theorists. Consumer economics
is a branch of economics. It is a broad field, principally concerned with microeconomic analysis
behavior in units of consumers, families, or individuals (in contrast to traditional economics, which
primarily government or business units). It sometimes also encompasses family financial planning and
policy analysis. The term largely describes what was more commonly called "home economics" in the
past. The effect of consumer economics on the economy is another field of study in economics which
needs to be known well by the related population to take the major advances in the agricultural as
well as the marketing field. The first methodology is that the development of discrete choice models, a
widely accepted technique originating from economic consumer theory that has been utilized in
transport research since the 1970s. The choices are deemed to be discrete because individuals make
choices from a group of mutually exclusive and collectively exhaustive alternatives. A simple choice
problem is often conceptualized because the selection of 1 alternative from a predefined set of
obtainable discrete choice alternatives that are mutually exclusive and collectively exhaustive, which
is also known as the choice set. In keeping with the view on consumer economics that utility cannot
be derived from commodities per se, but from their objectively measurable characteristics, the utility of
each alternative is evaluated on the idea of their intrinsic attributes also as on the private
characteristics of the choice maker. The latter dependency accounts for interpersonal differences
within the subjective perception and evaluation of other attributes [1]. The allocational issues publicly
sector economics follow directly from a breakdown within the market and technical assumptions
necessary for a wonderfully functioning market system. Many of the market and technical
assumptions do fail to carry in practice, so there's broad scope for legitimate government. A long
tradition within the profession held that the study of failures within the market assumptions typically fell

within the domain of commercial organization or consumer economics [2]. These fields analyze such
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problems as monopolistic behavior and imperfect information, alongside the corresponding public
policy responses like antitrust and consumer-protection legislation. Infrastructure systems and
networks need ongoing monitoring, maintenance, and rehabilitation to stay them in satisfactory
operating condition, and sometimes need remedial treatments over time to cater for changing
demands and technology. A case in point would be bridge strengthening on highway networks in
order that older bridges can safely handle increased traffic loads, especially increased mass of heavy
goods vehicles [3]. Freight transport economics, consumer demand, and vehicle technological
developments impose trends for increased size and mass of products vehicles, but this is often only
acceptable if the weather of road infrastructure are structurally capable of handling the new vehicles

and their loads.

Many countries have undertaken major bridge rehabilitation and replacement programs on their
highway systems within the previous couple of decades. These programs necessarily require
reductions in road capacity within the vicinity of the affected structures, often for extended periods of

months or more while the works are completed [4].

CONCLUSION

With training and expertise rooted in several disciplines — chemistry, politics , international
environmental politics, environmental theory, environmental governance, international political
economy/ecology, engineering, anthropology, sustainable consumption studies, consumer
economics, environmental,etc. The three arenas of the structural economics orientation we propose,
can help research and act on this issue. The primary arena that specializes in the injustice embedded
during this strategy is striking at two levels. The environment and health of Kenyans already suffers
from extensive plastic pollution. The recently won regulations that are in situ help address that. The
industry seeks to dilute them. The worldwide economics places Kenya (now weakened further by the
economic impacts of the pandemic) wanting to conclude a trade agreement with a much more
powerful US. The industry is lobbying to form the deregulation of plastics trade a precondition for any
larger trade deal [5]. The second arena of governance recognizes how the drafting of a world trade
agreement is that the venue of intense lobbying to insert requirements that lower social justice and
environmental standards regulating the use of plastics and thus the international trade of plastic
waste. Further, we see that this pressure is because of the falling returns from the fuel business, on
the vast financial investments made by the petrochemicals industry. The third arena of co-producing
knowledge and action shows us that academics alone cannot produce the knowledge to ameliorate
this potential rapid expansion of the plastics production-consumption system into Africa. Rather, it
requires the co-production of knowledge and action to provide relevant facts and activate a politics to

interrogate the economics of the plastics production-consumption system.



Global Journal of Agricultural Economics, Extension and Rural Development

REFERENCES

1. Ferber R. (1973) Consumer economics, a survey. J Econ Lit. 11:1303-1342.

2. Mittelstaedt RA. (1990) Economics, psychology, and the literature of the subdiscipline of
consumer behavior. J Acad Mark. Sci. 18:303-311.

3. Micklitz HW, Reisch LA, Hagen K. (2011) An introduction to the special issue on behavioural
economics, consumer policy, and consumer law. J Consum Policy. 34:271-276.

4. Brown A, Deaton A. (1972) Surveys in applied economics: models of consumer behaviour.
Econ. J. 82:1145-1236.

5. Boscheck R. (1998) New media economics are transforming consumer relations. Long Range

Planning. 31:873-878.


https://www.jstor.org/stable/2721784https:/doi.org/10.1016/0304-4076(77)90052-5
https://www.jstor.org/stable/2721784https:/doi.org/10.1016/0304-4076(77)90052-5
https://doi.org/10.1177%2F009207039001800406
https://doi.org/10.1177%2F009207039001800406
https://doi.org/10.1007/s10603-011-9166-5
https://doi.org/10.1007/s10603-011-9166-5
https://academic.oup.com/crawlprevention/governor?content=%2fej%2farticle-abstract%2f82%2f328%2f1145%2f5233748
https://academic.oup.com/crawlprevention/governor?content=%2fej%2farticle-abstract%2f82%2f328%2f1145%2f5233748
https://doi.org/10.1016/S0024-6301(98)80023-X
https://doi.org/10.1016/S0024-6301(98)80023-X

